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Personality
profile

Chris Duke is one of those curious souls who will 
always be tinkering with something. Having earned a 
job at Microsoft fresh out of high school, Chris’s Mom 

awarded him a new Honda Civic hatchback to get back and 
forth to the job. The prodigy of an older brother and a father 
who each not only loved working on their own projects, but 
teaching others how to do it themselves, he was determined 
to tinker with the Civic and enjoy making it uniquely his own. 
Like so many others from that generation, he installed a major 
stereo system bit by bit, from head unit to equalizer, from sub 
woofers to tweeters.

“I hid the equalizer behind the air conditioning vents in 
the dashboard because there was nowhere else to put them,” 
he said. “So, at night, driving around, the vents were glowing, 
which kind of freaked some people out, but they looked cool. 
To protect from thievery, I got a cover for the head unit, so the 
car looked like it had no radio at all. And outside, it was bone 
stock; so really, it didn’t attract much attention at all.”

And this was the beginning.
“As the younger brother, I was just holding the flashlight,” 

he said. “But my dad would explain what was going on, what 
he was doing, and he told the story in such a way that it was 
easy to digest. Maybe that’s where I get it from, not only the 
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story telling, but the interest in sharing with others how to do 
something.”

In that spirit, he became an avid early adapter to computers 
and the emerging Internet. Chris launched the first web board, 
the original social media not dissimilar to the original Facebook. 
Through his tinkering and experimenting with web boards and 
websites, he built networks to talk about trucks, his interest 
having broadened from Civic hatches.

“At one time, I was able to visit every website on the 
net,” Chris laughed. “Today it’d be impossible, but back then, 
there were only a few, and mostly limited to government and 
universities and major companies.”

As the Net grew and developed during the 1990’s, so too 
did Chris’s network of sites. As the majority of the folks “online” 
at the time were somehow involved in the growth of the Net, 
most of his sites were informational, delivering news and ideas 
about programming, technology, and software. During the dot 
com boom, he sold them off for a very handsome amount of 
money, and he turned his interests to launching F150world.
com, a site he’d launched and used to talk to other F150 owners 
about their interests, joys, and problems. Within time, however, 
Chris connected with some people who’d left a major publishing 
conglomerate interested in building their own media company. 

Host of Motorz TV

Chris on the garage set of Motorz 
TV readying a Mustang GT for a 
new engine.



Having already launched F150world.com, Chris helped them 
by changing the name to FordTruckWorld.com and adding 
ChevyTruckWorld.com and DodgeTruckWorld.com.

“It was a lot of fun working with those guys, building that 
company up,” Chris said. “It had some growing pains, but for 
the most part, everything ran smoothly. However, living in San 
Diego and having to commute to Corona for meetings or to 
address problems with the server could grow old in a hurry.”

Chris not only ran the websites and blogs, but also tended 
to most of the installs and tech articles, a task he was not only 
good at, but enjoyed. He stuck with the company for a few 
years, but decided the time had come to move on. Parting 
ways with the magazine company, he went full circle, and built 
again what he originally had, social sites for truck owners.

“The problem was, most of the community I’d built up 
before signing on with the magazine company had vanished,” 
he said. “They’d lost interest in the online community thing, 
and it was nearly impossible to get it all back together again, 
so I shut that down and moved on.”

Moving on, Chris began writing installs for websites and 
magazines, his own and other publishers, and one day it 
occurred to him that it’d be fun to actually tape an install and 
make a sort of reality show.

“It would be the un-reality reality show,” he joked. “There’s 
so little realism with a reality show it’s not even funny. My goal 
was to bring viewers right into the project with me, explain 
each step, demonstrate the tools, and really get real. So, we 
started with the installation of an exhaust kit on a truck.”

With this idea in motion, TruckBlog TV began taking shape. 
“Once we taped how to install the exhaust system, we 
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Right, Chris Duke and Olivia Korte work well together demonstrating 
tools and know how;  Bottom, Motorz TV is recorded in Chris 
Duke’s actual home garage.  Modified with special lighting and 
sound absorbing equipment, Craftsman and Sears helped him 
create an enviable work space, organized with cabinets and work 
benches.
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“Many times we’ll get letters from viewers saying thanks for showing us how to 
really do it, and that makes me feel good, that’s what we’re trying to do is show 
people that yes, you can do this without major tools or know how.”

edited it down, cut it nicely, and showed it to some friends and 
some people we knew in the automotive industry to gain their 
insight, and it was more than well received, it was a grand 
slam. Everyone loved it, they said we’d hit the pulse, that we 
were on to something.”

Chris began to think how limiting trucks could be, and he 
wanted to work on cars as well, and therefore changed the 
name to Motorz TV, and the rest is history. On air now for four 
years and 70 episodes, Motorz broadcasts to nearly 80-million 
homes, making it very successful in the eyes of television.

“We never signed on with any of the major networks, and I 
think that was part of the key to being able to attract sponsors,” he 
said. “We’re not in one specific channel; we’re on a wide range of 
outlets, including the Web at www.Motorz.TV and on YouTube.”

Motorz TV is one of those lovable shows that educates 
first, and entertains second. It gives people an honest, real 
world, real time glimpse at what’s really entailed on an install – 
aftermarket exhaust systems, headers, electronics, bed liners, 
head and tail light kits, and more are installed on the show 
using real world tools and the basic ‘read the instructions’ how 
to that’s lost in today’s world of reality TV.

“Many times we’ll get letters from viewers saying thanks 
for showing us how to really do it, and that makes me feel 
good, that’s what we’re trying to do is show people that yes, 
you can do this without major tools or know how,” he said.

Crystallizing that statement is the fact that Chris is not a 
mechanic. He’s not ASE certified, he’s never taken formal 
mechanics training, and, until Motorz, he’d never really torn 
down an engine and put it back together. Also, he’s been named 
the Craftsman Tool Spokesperson for Sears Catalogs, which is 
an enormous honor, as it’s a title nobody else has ever had. As 
such, he’s also appeared in the past four Craftsman catalogs.

“I was always doing installs from back in the day, and my 
personality is such that I just like to figure out how things are 
done, and make them work,” Chris said. 

Chris is more than thankful about his crew, of which he 
would be hard-pressed to do anything, mentioning that his 

technical director, Jason Gilmore, and he are very much 
alike in that they both love figuring out ways to do things.

“He got more and more involved with the show, and 
has done engine and transmission rebuilds, and just doing 
a great job,” he said. “He works for Caltrans, he’s been a 
plumber, and he’s worked with lots of machines, and he 
just likes figuring out how things work.” 

Maybe most interestingly, especially for readers of 
Garage Style, is the fact that Motorz TV is entirely filmed 
in Chris’s personal garage.

“We’ve never had a big budget,” he said. “When we 
were doing the installs for the websites, we were doing 
them in the garage, and it never occurred to us to go 
anywhere else. Granted, when a motion picture camera 
became involved, we had to clean up the garage a little 
bit, but it’s been fun,” he said.

Like anything else, Chris put in his time and earned 
his stripes, and in the process earned the support of 

sponsors such as Sears, Craftsman, AMP Research, Katzkin, 
Covercraft, and many more. Motorz TV too has become a 
more serious entity, gaining a cleaner garage to work in with 
cabinets from Sears, a nicer floor, great lighting, and, of course 
a Motorz TV signature sign in the background.

“We had a real problem in the beginning because we 
needed a cart,” Chris said. “We needed something we could 
roll around and hold parts, something that we could display 
parts on for product shots, and just be a general shop tool. So, 
I did what I always do, I hit the Internet and bought a cheap 
little roller, and we were in business.”

Now – if you’re reading this and thinking it all seems familiar, 
it’s not de ja vu. Many people have compared Chris to Tim “The 
Tool Man” Taylor, especially sporting Olivia Korte as the “Motorz 
Girl” by his side. Of course, Tim had the “Tool Girl,” but who’s 
playing with phonetics? Some of the viewer quotes from the 
website point out fantastic parallels. Roger Greer wrote, “Tool 
Time – only better!” and Patrice Stroup chimes in, “Similar to 
Tool Time.” See more of the fun on www.Motorz.TV. GSM 

A closer look of Motorz TV set reveals the details seen on the 
screen, plus the special camera and dolly used to gather the shots.

A clean wall listing the show name and sponsors is often seen on 
the show as a backdrop.


